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 BAC June Meeting 
 

The June 9th meeting of the Birmin-
igham Apple Core at the Homwood 
Library. The topic of the meeting will 
be a demo of Elgato’s EyeTV hardware 
and software. William Bankson will be 
our guide.  See page 2 and the follow-
ing web address for more info:

www.elgato.com
Come enjoy coffee, donuts, cookies 

etc.

iPhone Introduction 
Date Announced

The release for sale date of the new 
iPhone by Apple is scheduled for Fri-
day June 29th, 2007.

Three new TV ads by AT&T (for-
merly Cingular) and Apple confirm this 
date. 

iPhone combines three amazing prod-
ucts — a revolutionary mobile phone, 
a widescreen iPod with touch controls, 
and a breakthrough Internet communi-
cations device with desktop-class email, 
web browsing, maps, and searching — 
into one small and lightweight hand-
held device. iPhone also introduces an 
entirely new user interface based on a 
large multi-touch display and pioneer-
ing new software, letting you control 
everything with just your fingers. So it 
ushers in an era of software power and 

Apple Updates Popular 
MacBook

Faster Intel Core 2 Duo Processors, 
1GB of Memory and Larger Hard 

Drives Across the Line
Apple® updated its MacBook® con-

sumer notebooks with faster Intel Core 
2 Duo processors, 1GB of memory and 
larger hard drives in every model. The 
MacBook is just one-inch thin and fea-
tures built-in 802.11n wireless network-
ing for up to five times the performance 
and twice the range of 802.11g.* Ev-
ery MacBook also includes a built-in 
iSight® video camera for on-the-go 
video conferencing, Apple’s MagSafe® 
Power Adapter that safely disconnects 
when under strain, and iLife® ‘06, Ap-
ple’s award-winning suite of digital life-
style applications.

“The MacBook is a huge hit with cus-
tomers, and is one of the reasons that Mac 
sales are growing three times faster than 
PC sales,” said Philip Schiller, Apple’s se-
nior vice president of Worldwide Product 
Marketing. “The new MacBook is faster, 
has even more memory and storage, and 
is an ideal notebook for customers’ grow-
ing library of digital music, photos and 
movies.”

Featuring a gorgeous 13-inch glossy wi-
descreen display, the one-inch thin Mac-
Book comes in three models: sleek white 
2.0 GHz and 2.16 GHz MacBook models, 
and a stunning black 2.16 GHz MacBook 
model. The MacBook includes a built-in 
iSight video camera for video chatting 
on-the-go with friends or family using 
iChat AV,** recording a video podcast or 
iMovie® using iLife ‘06, or taking fun 
snapshots with Photo Booth. Designed 
for the mobile lifestyle, the MacBook in-
cludes Apple’s MagSafe Power Adapter 

continued on page 4           

http://www.applecore.org
http://www.apple.com/retail/thesummit/week/20070506.html


For Sale/Wanted

**************
Do you have computer related 

items for sale or  is there an item 
that you would like topurchase?

We will list the item in this space 
free of charge to currentBAC mem-
bers.

Send information by the 25th 
of each month to the editor at: 
henryw@bellsouth.net.

Treasurer still needed for 
Board of Directors
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2007 BAC Board of Directors

The  following list  of door prizes will 
be awarded at the BAC June meeting; 
Copies of “Take Control” by Adam 
Engst. 
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June Door Prizes

McAfee Site Advisor 
Firefox Plugin

 
Safety ratings from McAfee SiteAd-

visor are based on automated safety 
tests of Web sites (including of our 
own site) and are enhanced with user 
feedback from our users and our own 
manual analysis. 

We do not accept payment from sites 
to be rated, so we have no conflict of 
interest. We also document our safety 
tests for every site we analyze.

McAfee SiteAdvisor warns you 
before you interact with a dangerous 
Web site. Traditional security prod-
ucts focus on trying to clean up prob-
lems after they occur. 

McAfee SiteAdvisor also comple-
ments and enhances your existing 
security software by detecting threats 
which traditional security products 
often miss, including spyware at-
tacks, online scams, and sites that 
spam you.

No. McAfee SiteAdvisor does not 
accept payment from rated sites, so 
our ratings are objective and uniform-
ly applied.

The basic version of our software is 
free of charge. SiteAdvisor Plus is a 
paid version with additional premium 
features.

You MUST be using the Firefox web 
browser to download this.

http://www.siteadvisor.com/

iPhone cont’d from page 1

sophistication never before seen in a 
mobile device, completely redefining 
what you can do on a mobile phone.

 http://www.apple.com/iphone/ads/

One-Click 
Long-File-Name Fix

If you’re working in a window set to 
Column view, you’re going to run into 
this all the time — files with long names 
have the end of their names cut off from 
view, because the column isn’t wide 
enough. That doesn’t sound like that big 
of a problem, until you start working 
with more descriptive file names, and 
you can’t see which file is “European 
Front End Silver Car” and which is “Eu-
ropean Back End Silver Car” because 
everything from “European” to “Silver 
Car” is cut off.

Luckily, there’s a quick fix — just dou-
ble-click on the little tab at the bottom of 
the vertical column divider bar, and the 
column will expand just enough so you 
can see even the longest file name of any 
file in that column. Option-double-click 
on the tab, and every column expands to 
show the longest name in each column. 
Pretty darn sweet!

EyeTV Hybrid delivers free over-
the-air digital television as well as analog 
TV via antenna and standard cable. Use 
the composite video and S-Video break-
out cable to receive premium channels, 
digital cable and satellite TV via set top 
box, and to connect a game console for 
an excellent live play experience. Not 
only can you watch Standard Definition 
digital TV (SDTV), but also High Defi-
nition (HDTV – where available) with a 
Dual PowerPC G5 or an Intel Core Duo 
processor Mac. EyeTV Hybrid features 
a USB 2.0 interface, requires no external 
power supply, and contains a full-size 
coaxial plug. EyeTV Hybrid does soft-
ware encoding of analog signals; please 
note the quality of analog recordings de-
pends on processor power.

 http://www.apple.com/iphone/ads/
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Steve Jobs to Kick Off Apple’s Worldwide 
Developers Conference 2007

Apple® announced that Steve Jobs, Apple’s CEO, will 
kick off its Worldwide Developers Conference (WWDC) 
with a keynote address beginning at 10:00 a.m. on Monday, 
June 11, 2007 at San Francisco’s Moscone West. At WWDC, 
Apple plans to show developers a feature complete version 
of Mac OS® X Leopard and give them a beta copy to take 
home for final testing. Leopard is scheduled to ship in Oc-
tober.

The five-day event, scheduled to run from June 11 to June 
15, will deliver more than 150 sessions and labs aimed at 
getting the most out of Leopard. The conference will also 
include new content to serve a wide range of developers, in-
cluding Mac OS X Immersion Monday, designed to quickly 
get developers who are new to the Mac® up to speed; a con-
tent and media track that shows developers the best ways 
to integrate animation, motion graphics, video, rich-media 
and web-based content into their applications; and dozens 
of hands-on labs that offer a unique opportunity to work di-
rectly with Apple engineers.

Other activities at Apple’s WWDC 2007 include:
• presentations from Apple engineers who will provide an 

in-depth look at Leopard, from its open source foundation to 
new technologies and innovations like Xcode® 3.0, Dash-
code, Core Animation, Time Machine, iChat Theater and 
more;

• practical hands-on sessions where attendees can learn 
Apple’s own coding strategies and techniques for creating 
Cocoa bindings, building Automator actions and integrating 
iCal® events into an ap-
plication;

• technology labs 
where attendees can 
work one-on-one with 
Apple engineers on top-
ics such as Cocoa, Open 
GL and AJAX; and

• special events, in-
cluding the Apple De-
sign Awards and Stump 
the Experts.

One-to-One
Personal training at the Apple Store

There’s no better way to learn more, or learn it faster, than 
with One to One personal training sessions at the Apple 
Store.

Our trainers — experts in all things Apple — create a 
program customized to your level of experience. You can 
choose individual sessions covering everything from getting 
started on a Mac to making more out of your memories. Or 
explore any topic you like. All for just $99 per year.

Personal training sessions are designed to move at your 
pace and provide the support and guidance you need, wheth-
er you’re new to Mac or ready to master the latest pro soft-
ware.
Pro Care
The support you need, when you need it. 
Only at the Apple Store.
ProCare membership starts with a complete setup of your 

Mac. Then stay up and running with premium benefits like 
same-day service at the Genius Bar, Rapid Repairs, yearly 
tune-ups, and more. All for just $99 per year, for up to three 
computers. Ask a Mac Specialist about ProCare. Your Mac 
will thank you.

Already a member?
If you joined ProCare before May 2, 2007, we’ve got some 

great news. We’ve expanded personal training, one of the 
most popular ProCare services, into its own program called 
One to One. We’ve also added great new features to ProCare 
to keep you and your Mac in top form. And the biggest news 
of all? You get to take full advantage of both programs for 
the rest of your membership.
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MacBooks Updated continued from page 1

that magnetically connects the power cord to the Mac-
Book and safely disconnects when under strain, and the lat-
est generation of 802.11n wireless networking for up to five 
times the performance and twice the range of 802.11g.

The MacBook comes with iLife ‘06, the next generation 
of Apple’s award-winning suite of digital lifestyle appli-
cations featuring iPhoto®, iMovie HD, iDVD, Garage-
Band™ and iWeb™. The MacBook also comes with the 
latest release of the world’s most advanced operating sys-
tem, Mac OS® X version 10.4.9 Tiger, including Safari™, 
Mail, iCal®, iChat AV, Front Row and Photo Booth.

Pricing & Availability 
The new MacBook is available immediately through the 

Apple Store (www.apple.com), Apple’s retail stores and 
Apple Authorized Resellers.

The 2.0 GHz, 13-inch white MacBook, for a suggested 
retail price of $1,099 (US), includes:

 • 13.3-inch glossy widescreen 1280 x 800 
display;

 • 2.0 GHz Intel Core 2 Duo processor;
 • 667 MHz front-side bus;
 • 1GB of 667 MHz DDR2 SDRAM, ex-

pandable to 2GB;
 • 80GB Serial ATA hard drive running at 

5400 rpm, with Sudden Motion Sensor;
 • a slot-load Combo (DVD-ROM/CD-RW) 

optical drive;
 • Intel Graphics Media Accelerator 950;
 • Mini-DVI out (adapters for DVI, VGA and 

Composite/S-Video sold separately);
 • built-in iSight video camera;
 • Gigabit Ethernet port;
 • built-in AirPort Extreme® 802.11n wire-

less networking and Bluetooth 2.0+EDR;
 • two USB 2.0 ports and one FireWire® 400 

port;
 • one audio line in and one audio line out 

port, each supporting both optical digital and analog;
 • Scrolling TrackPad;
 • the infrared Apple Remote; and
 • 60 Watt MagSafe Power Adapter.

The 2.16 GHz, 13-inch white or black MacBook, for a 
suggested retail price of $1,299 (US), includes:

 • 13.3-inch glossy widescreen 1280 x 800 
display;

 • 2.16 GHz Intel Core 2 Duo processor;
 • 667 MHz front-side bus;
 • 1GB of 667 MHz DDR2 SDRAM, ex-

pandable to 2GB;
 • 120GB Serial ATA hard drive running at 

5400 rpm, with Sudden Motion Sensor;
 • a slot-load 8x SuperDrive with double-layer 

support (DVD+R DL/DVD±RW/CD-RW) optical drive;
 • Intel Graphics Media Accelerator 950;
 • Mini-DVI out (adapters for DVI, VGA and 

Composite/S-Video sold separately);
 • built-in iSight video camera;
 • Gigabit Ethernet port;
 • built-in AirPort Extreme 802.11n wireless 

networking and Bluetooth 2.0+EDR;
 • two USB 2.0 ports and one FireWire 400 

port;
 • one audio line in and one audio line out 

port, each supporting both optical digital and analog;
 • Scrolling TrackPad;
 • the infrared Apple Remote; and
 • 60 Watt MagSafe Power Adapter.

PDF: The Smaller PDF Secret Control

This is another one of those “secret, buried-in-a-vault” 
killer tips that addresses something Mac OS X users have 
complained about: The file sizes of PDFs that Mac OS X 
creates are sometimes too big (vs. Adobe’s Acrobat PDFs). 
believe it or not, there’s a way to get smaller PDFs. Here’s 
how: launch TextEdit, then choose Print from the File menu. 
From the PDF pop-up menu in the bottom-left corner of the 
dialog, choose Compress PDF. That’s it. It’ll compress the 
PDF and call it a day.

However, if you’re charging by the hour, and let’s pre-
tend you are, you have a wonderful time-consuming op-
tion: Choose Print from the File menu, and from the second 
Presets pop-up menu choose ColorSync. From the Quartz 
Filter menu that appears, choose Add Filters. Click on the 
three-oval icon in the top-left corner of the dialog that ap-
pears, click on the filter named Reduce File Size, and then 
click-and-hold on the arrow button to the right of the filter 
and choose Duplicate Filter. This creates an unlocked filter 
you can edit.

Now click on the triangle to the left of the duplicate fil-
ter to show its options; this is where you choose what you 
want. I recommend clicking on the arrow to the left of Im-
age Compression and dragging the magic slider that lets 
you control the amount of JPEG compression your PDF 
images receive. For smaller file sizes, drag the Quality 
Slider toward Minimum. Now go back to TextEdit and in 
the Print dialog, choose Colorsync from the second Presets 
pop-up menu, choose your new filter from the Quartz Filter 
pop-up menu and click Print. That’s it. (Whew!)
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Apple Launches iTunes Plus

Higher Quality DRM-Free Tracks Now Available on 
the iTunes Store Worldwide

Apple® launched iTunes® Plus—DRM-free music tracks 
featuring high quality 256 kbps AAC encoding for audio 
quality virtually indistinguishable from the original record-
ings—for just $1.29 per song. iTunes Plus is launching with 
EMI’s digital catalog of outstanding recordings, including 
singles and albums from Coldplay, The Rolling Stones, 
Norah Jones, Frank Sinatra, Joss Stone, Pink Floyd, John 
Coltrane and more than a dozen of Paul McCartney’s classic 
albums available on iTunes for the first time.

iTunes will continue to offer its entire catalog, currently 
over five million songs, in the same versions as today—128 
kbps AAC encoding with DRM—at the same price of 99 
cents per song, alongside the higher quality iTunes Plus ver-
sions when available. In addition, iTunes customers can now 
easily upgrade their library of previously purchased EMI 
content to iTunes Plus tracks for just 30 cents a song and 
$3.00 for most albums.

“Our customers are very excited about the freedom and 
amazing sound quality of iTunes Plus,” said Steve Jobs, 
Apple’s CEO. “We expect more than half of the songs on 
iTunes will be offered in iTunes Plus versions by the end of 
this year.”

“This is a tremendous milestone for digital music,” said 
Eric Nicoli, CEO of EMI Group. “Consumers are going to 
love listening to higher quality iTunes Plus tracks from their 
favorite EMI artists with no usage restrictions.”

With the release of iTunes Plus, customers can now down-
load tracks from their favorite EMI artists without limita-
tions on the type of music player or number of computers 
that purchased songs can be played 
on. iTunes is also offering custom-
ers a simple, one-click option to 
easily upgrade their library of pre-
viously purchased EMI content to 
the iTunes Plus versions. EMI mu-
sic videos are now also available 
in iTunes Plus versions with no 
change in price. iTunes Plus songs 
purchased from the iTunes Store 
will play on all iPods, Mac® or 
Windows computers, widescreen 
TVs with Apple TV™ and soon 
iPhones, as well as many other dig-
ital music players.

To access iTunes Plus a download 
of iTunes 7.2 is required.

Apple Announces iTunes U on
 the iTunes Store

Free Content From Top Universities Now Available

Apple® announced the launch of iTunes® U, a dedicated 
area within the iTunes Store (www.itunes.com) featuring 
free content such as course lectures, language lessons, lab 
demonstrations, sports highlights and campus tours provid-
ed by top US colleges and universities including Stanford 
University, UC Berkeley, Duke University and MIT.

“iTunes U makes it easy for anyone to access amazing edu-
cational material from many of the country’s most respected 
colleges and universities,” said Eddy Cue, Apple’s vice pres-
ident of iTunes. “Education is a lifelong pursuit and we’re 
pleased to give everyone the ability to download lectures, 
speeches and other academic content for free.”

“From its earliest days, Stanford has sought to serve the 
public by sharing the knowledge generated by our faculty 
and students,” said Stanford Provost John Etchemendy. “Our 
partnership with Apple and iTunes U provides a creative 
and innovative way to engage millions of people with our 
teaching, learning and research and share the experience of 
intellectual exploration and discovery that defines our uni-
versity.”

Created in collaboration with colleges and universities, 
iTunes U makes it easier than ever to extend learning, ex-
plore interests, learn more about a school and stay connected 
with an alma mater. Content from iTunes can be loaded onto 
an iPod® with just one click and experienced on-the-go, 
anytime, making learning from a lecture just as simple as 
enjoying music.
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• Consultation        • Sales
• Installation         • Training         
• Digital Imaging Solutions Chris Perry

Authorized 
Value Added Reseller
and Service Provider

1722-B 28th Ave. So., Homewood, AL 35209
Phone (205) 870-7044            Fax (205)780-1944

e-mail: chris@perrycomputer.com
www.perrycomputer.com

Be sure to check your mailing label for your BAC renewal month.
To renew, mail $30 to BAC, 3417 Wisteria Drive, Birmingham, AL 35216

Bill Henry, Editor
2438 Mahaska Drive 
Birmingham, AL 35244
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